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Retail therapy
The power behind 
Britain’s biggest high 
street names



In 2011GM&T Retail celebrated  
         its fifth anniversary by  
          changing its name to 
           Gazprom Energy Page 10

2 GM&T—ISSUE 5

G
M

&
T 

IS
SU

E 
5 IN THIS ISSUEyou’ll discover that... 

In its first year of 
operations, GM&T 
Singapore had a 
turnover of US$651m 
Page 8The energy  

industry 
contributes £28 
billion to the UK 
economy Page7

Gazprom is ranked 15th in 
Forbes’s Global 2000 list of 
the world’s largest public  
companies Page 4

The Energy 
Event 2011 was 
attended by 
3,500 visitors 
Page 21
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lnG is created by cooling natural 
gas to -160° Celsius Page14 

The fashion brand 
dorothy Perkins 
takes its name 
from a classic 
rambling rose     
        Page13
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Welcome to the December 2011 edition 
of GM&T magazine. It’s the time of year 
when we look back at the past year and 
reflect on how we did against our 
targets, goals and expectations.  So, 
what has this year been like for GM&T 
and how did we do? 

The last year saw GM&T grow, not 
only in terms of annual turnover and 
staff numbers, but also in terms of 
markets entered, numbers of energy 
products and sites supplied. 

In August, GM&T’s retail supply 
business, “Gazprom Energy”, 
celebrated its 5th anniversary as a 
wholly-owned Gazprom company.  
Since its beginnings, the company has 
undergone many changes as it has 
grown and developed and is now one 
of the UK’s most successful regional 
downstream/retail energy 
companies. Under its new name and 
with a brand new identity, Gazprom 
Energy ends the year on a high note 
after winning the Energy Supplier of 
the Year award at the Energy 
Excellence Awards, fitting recognition 
for our dedication to delivering 
exceptional customer service. 

Our Asia-Pacific business has also 
gone from strength to strength. 
During 2011, GM&T Singapore  signed 
agreements for 80 carbon projects and, 
as our strategy for growth promised, 
we have delivered GM&T’s first 
physical cargoes of crude and LPG. 
The company’s  successful growth 
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Gazprom Energy 
ended the year on a 
high with recognition 
of our dedication to 
exceptional customer 
service at the Energy 
Excellence Awards

was reflected in its move into brand 
new offices in October this year. This is 
yet another magnificent declaration of 
our confidence in the global energy 
markets and offers a clear statement 
about our future ambition.

That ambition is also revealed by a 
series of extremely successful 
acquisitions, including a 100 per cent 
stake in German retail power 
company Envacom that provides the 
springboard for a new entity, 
Gazprom Marketing & Trading Retail 
Germania GmbH, to supply SMEs and 
large industrial customers in 
Germany.

Meanwhile, the acquisition of 
UK-based Cyclo Systems International 
and its sophisticated set of energy 
management products and services is 
proof of our commitment to 
innovation and excellence in our 
practices and solutions.      

But we wouldn’t have been able to 
achieve all of this without our 
customers, counterparties, our parent 
company and of course our people. So 
we would like to say thank you to all 
those who have put their trust in us 
and supported us throughout this 
year. We promise this is only the 
beginning and we will work hard to 
deliver our promises in meeting your 
goals. Last but not least, we would  
like to take this opportunity to wish 
you all a Merry Christmas and Happy 
New Year. 



Germany deal
Gazprom Marketing & Trading has 
acquired a 100 per cent stake in German 
retail power company Envacom 
Service GmbH. The new entity, 
Gazprom Marketing & Trading Retail 
Germania GmbH, will be part  
of the UK-based Gazprom Energy  
retail brand.

Envacom currently sells power 
mainly to domestic customers, but 
Gazprom Energy in Germany will 
follow the UK business model by 
focussing on SMEs and large industrial 
customers.

The new Managing Director 
of Gazprom Energy in Germany, 
Jozua Knol, said: “The acquisition 
is a significant step in our strategy 
to accelerate growth in our power 
business. We look forward to 
providing security for existing staff 
and customers, creating new jobs and 
promoting competition within the 
German power market.”

Jon Feingold, Gazprom Energy’s MD, 
said: “Germany is one of the largest 
and most liquid energy markets in 
Europe. We’re confident we can grow 
market share and our business in 
Germany by implementing the same 
model that has seen significant success 
in the British, Irish, French and more          
                                                 recently Dutch 

                                                commercial sectors.” 

Industry honour
Gazprom Energy won the Supplier of 
the Year category at the Energy ‘Buying 
& Supplying’ Excellence Awards at the 
May Fair Hotel in London last month. 
The awards were linked to The Energy 
Lectures London at the Institute of 
Contemporary Arts.  

Jon Feingold, Managing Director, 
Gazprom Energy, said: “This is a 
tremendous achievement and a 
significant honour within the industry. 
Our entry was based on positive 
testimonials from our customers. 

Our team make the business what it 
is and work hard to ensure we reach our 
goals and satisfy our customers.”
l Gazprom Energy has also been 
shortlisted for the Supplier of the 
Year award at the Energy Awards in 
December and Gazprom Global Energy 
Solutions (GGES) is in the running for 
Energy Efficient Product of the Year.

Mark Eccles, 
Head of Gas for 
Gazprom Energy
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“It is not fair that big energy 
companies can push their prices 
up for the vast majority of their 
consumers – who do not switch – 
while introducing cut-throat offers 
for new customers that stop small 
firms entering the market. That 
looks to me like predatory pricing.  
It must and will stop.” 
UK Energy Secretary  
Chris Huhne

“The unmistakable lesson from 
the effect of emissions reduction 
policies, 1997-2010, is that policies 
tend to have a lower impact 
than forecast, and therefore their 
strength needs to be increased if 
targets are to be achieved.”  
UCL Energy Institute Professor 
Paul Ekins, consultant to 
Cambridge Econometrics, which 
says the UK is set to miss its legally 
binding climate change targets  

“The improved financial 
performance of companies with 
high carbon performance is a 
clear indicator that it makes good 
business sense to manage and 
reduce carbon emissions.” 
Paul Simpson, Chief Executive, 
Carbon Disclosure Project

What people have been  
saying about energy  
recently

Top of The league
Twenty-two organisations including Gazprom Energy and Gazprom  
Global Energy Solutions customers UBS and Manchester United FC

topped the UK Environment Agency’s first Performance  
League Table for organisations managing their energy  

efficiency via the Carbon Reduction Commitment scheme. 
Other Gazprom customers in the PLT were Bristol  

City Council, University of Birmingham
 and PricewaterhouseCoopers.



Q2 sales boost
Gazprom’s 2011 Quarter 2/H1 IFRS 
results saw total gas sales increase 
by 37 per cent on the corresponding 
period in 2010 despite the usual 
seasonal downturn. The results 
exceeded analyst expectations, 
reflecting stronger global demand for 
natural gas and Gazprom’s role as a 
leading reliable and secure supplier to 
global markets.

Headline figures (in millions of 
Russian Roubles and US Dollars): 
l Net sales (including gas, oil, 
electricity and heat): RR 2,347,071/ 
US$ 82,180 – up 37% on the same 
period of the prior year
l Profit before tax: RR 973,982/ 
US$ 34,103 – up 52% compared to the 
same period of the prior year
l Profit for the period attributable to 
the owners of OAO Gazprom  
(after profit tax): RR 771,669/ 
US$ 27,019 – up 56% compared to  
the same period of the prior year
l Decrease in net debt of 17%,  
down to RR 811,609  
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New deals
Gazprom Global LNG is aiming to 
strengthen supplies to India after 
its GM&T Singapore affiliate signed 
memorandums of understanding 
with GAIL (India) Limited, Gujarat 
State Petroleum Company and 
Petronet LNG. One of the key  
markets for LNG supplies, India also 
offers significant gas, power and 
downstream opportunities.

Z-Lynk, a sophisticated set of 
energy management products and 
services already used by the City of 
London to control public lighting and 
heating is to be offered to customers 
of Gazprom Global Energy Solutions 
(GGES).  

GGES has acquired UK technology 
provider Cyclo Systems International, 
whose Z-Lynk turns existing power 
lines into ‘smart grids’ providing real 
time energy monitoring. Roll out will 
begin in the UK, Europe and Asia-
Pacific. 

GM&T USA has agreed a 23-year 
contract as sole supplier to Associated 
Electric Cooperative Inc’s St. Francis 
power facility in Glennonville, 
Missouri, which consumes up to 86 
million cubic feet of natural gas per 
day at peak capacity. GM&T  USA’s  
MD John Hattenberger said:  
“We see natural-gas fired  
peak demand plants as  
an important growth  
opportunity.”

India is 
a key 
market 
for LNG

green deal hope
The UK’s Energy Act became law in October with  

DECC preparing to launch its ‘Green Deal’ next autumn.  
More than half of UK homes have insufficient insulation and around 

50 per cent more energy is used to heat and power them  
than to power UK industry. DECC expects to attract  

capital investment of up to £15bn pounds in the  
residential sector by the end  

of the decade.
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MaJor  
ConTrIBuTIon

The energy sector generated 45,000 new job opportunities  
between 2008 and 2010, according to a report by Ernst & Young  

that said the industry contributes £28 billion to the  
UK economy.Last year, the report added, the UK’s power  

and gas sector had a turnover of £88bn.

PiPeline

THEY SaID IT

What people have been saying 
about energy recently

“Australia’s decision to put 
a price on carbon emissions 
is an important step, both 
environmentally and economically, 
because in our European experience 
it is the most cost-efficient way to 
reduce emissions and also a great, 
green business opportunity.” 
European Commission President 
Jose Manuel Barroso

“IATA is not opposed to emissions 
trading… but the EU’s unilateral 
and regional approach to ETS 
could not be more misguided.”  
Tony Tyler, Director General and 
CEO, IATA

“Will a vast gas field turn 
Blackpool into the Dallas of the 
North? Or will tapping into 
this precious resource cause 
earthquakes and poison the 

water in your tap?” 
Daily Mail headline, 

September 2011

a class of  
their own
The toast was to future tanker  
captains when the new GM&T 
sponsored Tanker Operations 
Classroom was officially opened at 
the Admiral Makarov State Maritime 
Academy in St Petersburg on Friday 
 16 September.

The grand opening was attended by 
representatives of the Russian Ministry 
of Transport, the port of St Petersburg 
and shipping companies. 

GM&T’s partnership with the 
Academy aims to contribute positively 
to developing world-class shipping 
experts. 

“It will provide the cadets with a solid 
theoretical base that will complement 
their practical training at sea,” said 
Nikolai Grigoriev, GM&T’s Director of 
Global Shipping and Logistics. “We 
hope in future to see the cadets who 
started their training in this classroom 
as captains of the oil and liquefied gas 
tankers serving the trading and export 
needs of the Gazprom group.” 

Plans are in place to support the 
creation in the Academy of a more 
substantial Marine Technical Centre  
for future marine engineers and 
electrical engineers.

We will Endur 
Gazprom has introduced an industry 
leading solution to enable round the-
clock trading across the globe for oil, 
FX, coal and gas and to facilitate a much 
faster response to changing market 
conditions. 

Efficient and scalable, the Endur 
platform allows for better decision 
making through more timely and 
accurate reporting; improves efficiency 
in capturing, confirming and settling 
deals, and reduces operational risk 
through better reporting tools. Endur 
will play a leading role in Gazprom’s 
future growth. 
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Hurricane Irene knocked 
out power to 6.69 
million US homes and 
businesses when it 
hit the east coast at 

the end of August. It 
also contributed to a 
5.9% fall in US gasoline 

consumption for that 
week.

Total indigenous UK production of 
natural gas in the second quarter of 2011 
was a record 24.8 per cent lower than 
in the corresponding quarter of 2010, 
according to the Office for National 
Statistics. Oil production in UK waters 
was down by 16%. This was partly 
attributed to planned maintenance 
as well as emptying oil reservoirs,  
says the Department of Energy and 
Climate Change. 

UK government HQs at Whitehall  
cut carbon emissions in one  
year by an average of  
13.8%. DECC led the way  
with cuts of more  
than 20%.

Facts and figures from 
around the energy sector

Finance Intern alex 
Lawson, who is on 
the Year in Industry 
programme, at 
Gazprom Energy’s 
stand at Manchester 
Metropolitan 
University careers fair

UK domestic gas prices increased by 
an average of 17.4 per cent in the latest 
round of price rises. Electricity costs 
an average 10.8 per cent more. The 
average annual standard bill now costs 
£1,322. 

Energy regulator Ofgem’s two-year 
smart meter trial in 18,000 homes found 
participating households used 3 per 
cent less energy than before the meter. 
The UK government plans to install smart 
meters in every UK home and small 
business between 2014 and 2019.

Cuadrilla Resources estimates  
that 200 trillion cubic feet of  
shale gas lies in an area around  
the Lancashire seaside town  
of Blackpool, nearly 40 times  
previous projections for all  
Britain’s shale resources. 

GaZOMETERBright futures
Gazprom Energy is preparing for 
the 2012 intake of its Year in Industry 
scheme. After the success of last year’s 
programme, up to seven students 
will be offered a paid 12-month work 
placement in a department relating to 
their degree. Students are currently 
working in IT, Finance and Marketing 
at the Manchester head office. In 2012, 
students will also be able to apply for a 
placement in the Trading team. 

Year in Industry gives students the 
chance to apply the theory learned at 
university on live projects and make 
a real contribution to the business. 
Gazprom Energy can develop talent 
and future business leaders who can 
come back after graduating.
The company has changed apprentice 
providers to  Manchester-based 
Apprentice Academy, who source 
candidates with the qualities to 
become permanent team members 
and enjoy exciting futures with a 
global business. Since the first 
apprentice was recruited in 
July 2009 a further ten have 
joined in areas such as 
Sales, Finance and 
Billing.

Top ranking
Gazprom is ranked 15th in Forbes 
magazine’s latest Global 2000 list of 
the world’s biggest public companies. 
Gazprom was also rated third in terms 
of profit, which was $25.72billion.
Forbes creates four separate lists of 
the 2000 biggest companies rated on 
the basis of four metrics; sales, profits, 
assets and market value based on the 
latest available financial data. Each list 
has a minimum cut off value in order 
for a company to qualify. A company 
needs to be eligible for at least one of 
the lists in order to be eligible for the 
final Global 2000 ranking.
Forbes compiles its list by screening 
data from Thompson Reuters 
Fundamentals and Wordscope 
databases via FactSet Research 
Systems for companies that were 
publicly trading as of  
March 11, 2011. 
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Arthur Tait, Managing Director of 
GM&T Singapore, talks about the Asian 
market and his ambitions for the region

When did GM&T first open an office in 
Singapore and what have been the 
main achievements since then?
Singapore opened in March 2010 with 
three ex-pats from London, initially 
concentrating on LNG sales from our 
Sakhalin facility to the traditional 
buyers in Japan and Korea. The  
LNG business has expanded far 
beyond the original set of customers 
and we’ve developed a portfolio 
of supply options. We have traded 
GM&T’s first physical oil and LPG 
cargoes and developed the carbon 
business exponentially in a time 
of great uncertainty resulting in 
significant profit for GM&T group  
and because of our location, a 
reduction in the group’s tax burden. 
We have proven global capability. 
This success is due to the efforts and 
teamwork of a large number of people 
in London and Houston as well as  
the Singapore team.

How many people work in Singapore 
and which territories do they serve? 
The office has 52 people covering 
most support functions, LNG sales 
and shipping, carbon origination 
and biomass trading, oil, FX and LPG 
trading and an exploratory start to 
marketing AMR (Automated Meter 
Reading). We sell products to 17 
different countries and have sourced 
gas from Australia, Nigeria, Egypt, the 
Middle East as well as Russia. 

How is the company settling in to its 
new state-of-the-art offices?
Moving to the Ocean Financial Centre 
with its spectacular 360 degree views 
of Singapore was a milestone for a 
young office. It shows that Gazprom 
is in Asia for the long term and will 
invest and grow in the coming 
years. Thanks to excellent planning, 
especially by the IT guys here and 

in London, the move was seamless. 
We occupy almost 20,000 square feet 
on the 41st floor of one of the most 
environmentally advanced buildings 
in Singapore, if not Asia Pacific.

What are your plans for expansion?
The trading floor forms a hub that can 
house up to 20 traders specialising in 
crude oil, LPG, LNG and FX, while  
the Clean Energy, Shipping, Finance,  
IT, Legal, Human Resources and 
PA team surround this area. There’s 
space for 135 people, and I anticipate 
expanding into it as we develop our 
presence but that may take a couple  
of years.

How is the South East Asian energy 
market structured? 
Asia Pacific is very different from  
Europe or the Americas. It is in 
essence a collection of dissimilar and 
disconnected markets from energy 
rich Australia and rapidly growing 
China and India to the lands of 
imminent potential such as Thailand 
and Indonesia, the desperately poor, 
such as Bangladesh and of course 
strong and stable Singapore. 

The emerging markets are 
becoming hungrier consumers. Many 
countries that historically exported 
gas, or were at least self-sufficient, are 
now starting to import as demand 
outstrips supply. China’s natural 
gas imports more than doubled in 
the first quarter of this year, due to 
higher domestic demand. India also 
faces an increasing gas shortfall. We 
see India as a key market for LNG, 
along with Japan and other north 
Asian countries. We recently signed 
preliminary deals with Indian energy 
users, GAIL, Gujarat State Petroleum 
Company and Petronet to supply up 
to 7.5 metric tonnes of gas a year from 
Russia’s  LNG projects.

Right: Arthur Tait 
says Gazprom 
is in Asia for the 
long term

Above: Ocean 
Financial Centre 
is one of the most 
environmentally 
advanced 
buildings in AsiaSingapore 
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Gazprom Energy
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f: +44 (0) 845 230 0022
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communications@ gazprom-mt.com

For details of our regional offices, 
please visit www.gazprom-mt.com
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Gazprom Marketing & Trading

ConTACT us

Do you have any comments or 
suggestions for GM&T magazine?  
If so, we would like to hear from  
you – please email us at 
communications@gazprom-mt.com  
and we may publish your letters in  
the next edition 
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