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2000 with the Russian Government 
reacquiring a controlling stake and at 
the same time opening it up to wider 
foreign investment. 

At the end of 2009, Gazprom’s 
gas reserves were 33.6 trillion cubic 
metres. 

The company also owns the world’s 
largest gas transmission system. The 
Unified Gas Supply System (UGSS) 
amounts to more than 160,000 km of 
trunk lines supplying both Russia’s 
domestic market and 25 European 
countries. Gazprom sold 152.8 BCM 
of gas to Europe in 2009, of which 
9.7 BCM was earmarked for the UK. 
Pipelines stretch across Ukraine, 
Belarus and Poland, into the Czech 
Republic and on to Austria and Italy 
in the south and through Germany 
and Belgium in the north. From 
Zeebrugge, supplies come across the 

North Sea into Bacton gas terminal in 
the UK via the Interconnector. 

With more than 400,000 employees 
both in Russia and overseas, 
Gazprom supplies all of the gas 
for 10 eastern European nations 
and accounts for about a quarter 
of the European Union’s supplies. 
EU imports are predicted to grow 
by nearly 200 BCM in the next 
ten years, much of which will be 
delivered via the new NordStream 
and South Stream pipelines. In most 
cases, supply contracts, based on 
intergovernmental agreements, last 
about 25 years and are designed to 
ensure sustainability and energy 
security throughout Europe.

Looking to the future, a key 
business priority is the exploration 
and development of new fields in the 
Yamal Peninsula, Arctic continental 

shelf, eastern Siberia and the Far East.
Gazprom is keen to establish new 

and foster old partnerships with 
foreign peers. 

The company’s policy is to progress 
through strong and mutually 
beneficial relationships across and 
along the value chain. Today, through 
its knowledge and capabilities, 
Gazprom is uniquely positioned 
to continue its stewardship of the 
country’s energy resources. 

All in all, Gazprom subscribes to 
the concept of the AAA – that natural 
gas is Abundant, Affordable and 
environmentally Acceptable. 

Looking to the future, Gazprom 
believes in the green economy. Gas 
will play an important role in the 
future energy mix and Gazprom is 
confident that the future will be less 
oily and a lot gassier! 

 

Now the world’s largest gas producer and Russia’s biggest company, Gazprom’s origins     can be traced back to a Soviet ministry which became the state’s first commercial enterprise 

Above and 
below: Drilling on 
the Vuktylskoye 
deposit in 1978 

Above: Working 
on the second 
section of the 6th 
District Saratov to 
Moscow  in 1945
Left: Laying of the 
“Blue Stream” 
pipeline in 
Samsun, Turkey 
in 2002
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“Being a broker is like being the vicar 
at a marriage ceremony, although we 
tend to stay involved long after the 
relationship has been forged. 

Utility Masters Ltd became part 
of M&C Energy Group in December 
2010. The company was originally 
formed in 2000 by three senior 
managers and experienced engineers 
from Norweb plc. Our supply 
industry background and unique 
insight ensures contracts operate 
effectively for both client and supplier. 

It’s a complex business and 
timescales are critical, but it’s very 
rewarding when we help secure 
the most appropriate deal.  We look 
for suppliers who are innovative 
in managing their credit risk with 
business customers, a problem 
exacerbated by credit insurers who 
are very selective about providing 
insurance on companies based purely 
on the industry sector they belong 
to. Another challenge is that supply 
contract offers frequently arrive later 
than planned and can be withdrawn at 
a moment’s notice. 

There are a huge number of brokers 
out there. Clients should look for 
proven systems and processes, 
a track record of innovation and 
expertise in purchasing services, 
energy monitoring, Carbon Trust 
accreditation and a history of working 
with carbon management schemes. 

We work with energy, water and 
carbon. Our clients get absolute 
transparency, clarity and unbiased 
expertise. Customers need to 
understand the impact the carbon 
economy will have on their business. 
Energy price structures are becoming 
increasingly complex to reflect the true 
cost of generation and transportation 
as our reliance on hydrocarbons is 
reduced and more costly and less 
reliable renewable sources increase. 

We are based in Oldham less, than 10 
miles from GM&T’s Manchester office 
and have a great working relationship, 
mainly in gas and electricity supply. 
We recommend GM&T AMR solutions 
where appropriate. We also provide 

an industry leading National Grid 
Triad Demand Forecasting and 
Demand Side Response service to help 
our clients take advantage of when it’s 
cheaper to transport energy. This will 
be available to GM&T customers for 
next winter.

We manage a gas purchasing 
basket for a number of clients. GM&T 
provided the main ingredients 
when we launched it in 2007: low 
cost access to wholesale markets, 
concise contract conditions and 
timely, accurate invoicing. We prefer 
a low risk purchasing strategy that 
maintains some degree of budget 
certainty, but allows us to benefit 
from spot markets and manage 

Utility Masters Ltd, now part of M&C Energy 
Group, provide a range of purchasing and 
management services for businesses across the globe

volume risk. In the first two years, we 
averaged savings of over 40 per cent 
from equivalent fixed price contracts. 
Needless to say, our customers have 
extended their contracts. 

M&C Energy Group operates from 
20 offices in 13 countries and provides 
a truly global service, delivered 
locally or centrally. It manages 
£6.25bn of energy value each year 
and has ambitious growth plans. 
The recent addition of water services 
and our innovative procurement, 
compliance and performance services 
will ensure clients achieve the right 
energy costs for their needs, meet their 
environmental objectives and comply 
with all relevant legislation.” 

“Our clients 
get absolute 
transparency, 

clarity and 
unbiased 

   expertise”

Phill Connell, Marketing Manager

Shaun McClarnon, Head of Corporate Accounts

Mark Brierley, Corporate Accounts Manager
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Get smart
Smartphones have been around for 
more than ten years now, but it’s only 
since the arrival of Apple’s iPhone and 
the rapid rise in the last year of Google’s 
Android operating system to a market 
leading position that the mobile has 
truly become “more than just a phone”.

Millions of people now carry 
processing power in their pockets and 
handbags that was once the preserve of 
office PCs. There are plenty of handsets 
to choose from, but we’ve selected 
one of the hottest products from this 
year’s Consumer Electronics Show in 
Las Vegas.  The Motorola Atrix 4G won 
nine awards at CES and was chosen by 
T3 magazine as its hottest gadget of 
2011. Almost as powerful as a netbook 
computer, the Atrix works on Android. 
As a 4G phone it offers fast data 
transmission and greater bandwidth 
and its full Firefox browser, ability to 
dock with a laptop, 8 megapixel camera 
and HDMI connector for displaying 
photos, video and streaming media on 
an HDTV have earned it rave reviews.

TOP FIVE
From smartphones and appps to tablets and  
top-of-the-range laptops, M&T offers a quick 
guide to the  compact technology that is 
revolutionising business on the move

Keep taking the tablets
Smartphone not big enough? That’s 
why the tablet was handed down to 
us. Most will think immediately of 
Apple’s iPad but again we’re spoilt 
for choice. For many small-business 
owners or people who don’t need a 
laptop, tablets offer portability, value 
for money and convenience (and, if 
image is important, you’ll really look 
like you’re at the cutting edge). iPad 
rivals include Motorola’s lightning-fast 
Xoom and Samsung’s highly-rated 
Galaxy. It will come down to personal 
choice and price will play a part, but 
the BlackBerry PlayBook offering a 
smaller 7” screen, compared to 10” on 
the iPad, has 1080p high-definition 
video recording and dual HD cameras 
(suitable for video conferences) and 
could be everything you need in a 
handy-sized slab.

Laptops 
Laptops come in a wide range of 
sizes and prices. You could walk into 
a supermarket and pick up a decent 
machine for a couple of hundred 
pounds, but you could equally easily 
pay £1000 for a quality machine like the 
Sony Vaio S. 

It’s fair to say, however, that the 
tool of choice for many professionals 
is Apple’s MacBook Pro. Boasting 
Intel processors, advanced graphics, 
ultra-high-speed connectivity and 
even video calling, the top of the range 
17” screen model is ideal for high-end 
graphic design and video editing on 
the move.

Apps
The big story behind the rise of 
smartphones and tablets has been the 
accompanying surge of applications 
or “apps” to go with them. A recent 
independent study suggests that apps 
will outsell CDs globally by 2012. 

Recommending just one app isn’t 
easy, Apple reckons it has 350,000 to 
choose from, but for the purposes of 
business on the move we’ll go for a 
simple but beautifully effective one for 
iPhone or Android called Dropbox. 
This is a free service that lets you take 
all your photos, documents and videos 
anywhere. Once installed on your 
computer, any files you save to your 
Dropbox will also automatically save 
to your smartphone, tablet or netbook 
app, so you’ll have access to them 
wherever you are.

Optional Extras
It may be difficult to convince your 
company that you really need a 
high-definition camcorder, such as 
Sony’s HDR-TD1, but there are plenty 
of other nice items you probably can 
justify. A range of portable hard drives 
and battery chargers are available to 
keep tablets and netbooks running, 
but we’ve gone for the BlackBerry 
Presenter, a handy PowerPoint 
streamer that is smaller and slimmer 
than the average mobile phone. It 
connects to a Blackberry phone via 
Bluetooth and then to any projector or 
monitor so you can travel light and still 
make an impressive presentation. 

Shaun McClarnon, Head of Corporate Accounts
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Contact us

Do you have any comments or 
suggestions for GM&T magazine? 
If so, we would like to hear from  
you – please email us at 
communications@gazprom-mt.com  
and we may publish your letters in  
the next edition 

IS
SU

E 
4 

TH
E 

M
A

G
A

ZI
N

E 
FO

R
 G

M
&

T 
C

U
ST

O
M

ER
S 


